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Specialist in creating, managing and developing projects in cultural, institutional and commercial 
domains, I have international experience (USA, UAE, Switzerland) and the ability to coordinate 
and train multidisciplinary teams up to 40 people. I have managed complex projects, within a strict 
timeline, with budgets ranging from $400,000 to $6 millions and carried out the development and 
realization of those projects: identification of improvement areas, definition of financing plans, 
sponsor and partner research, team recruitment, talent acquisition, reception and management 
of VIPs/celebrities, organisation of online and offline communications (including audiovisual and 
websites production). Visionary, with multitasking abilities, I successfully developed a strong local 
and international network, and have an entrepreneurial spirit that allows for my total personal in-
vestment. I am now interested in managing projects in Switzerland, ideally of international scope.
 
In the following pages, and for your review, I have included:



Geneva, Switzerland

DIRECTOR (2009 - 2013)  FESTIVAL TOUS ECRANS 

DIRECTOR (2008)  REEL LIVES FESTIVAL
Geneva, Switzerland

Founded in 1995, The Geneva International Film Festival, Tous Ecrans, draws 
its program from a full spectrum of audiovisual practices and in so doing re-
flects the dreams and doubts of today’s multicultural and connected society. 
By programming works made for cinema, television, the web, mobile phones 
and video games, the festival celebrates international film-makers and artists 
across the screens and new technologies. 

Between 2010-2013, Durgnat’s mission in a challenging context was to restruc-
ture the event in three steps/years in order to raise the audience by 75%, 
develop its identity and the quality of its public hosting and communication 
(promotional material including a new website). While raising the CHF 1.5 mio 
thanks to quality sponsors (City and State of Geneva, RTS, Loterie Roman-
de, Parmigiani, Raiffeisen Bank, Geneva International Airport) and managing 
a team of 25, Durgnat successfully fulfilled her mission. She supervised the 
artistic program and created various new contents such as a special Intl TV 
series and video games program, senior’s days, a day for kids, the Lunch Box 
(short films at lunch time), an exchange program with Estonia and Denmark 
and explored new venues to welcome the public and the professionals for 
audiovisual conferences and special events. In 2012, and with the support of 
sponsors, Tous Ecrans was made free to the public. With this project, Durgnat 
has had the opportunity to work with major cultural institutions, sponsors and 
organizations in Switzerland and abroad. 

In 2008, Ms Durgnat directed an unprecedented film event in Geneva for 
the Union for International Cancer Control and GlaxoSmithKline. Gathering 
sponsors like Loterie Romande, Femina and Sunstore, she shepherded and 
presented “Reel Lives, The Cancer Chronicles,” where 33 documentaries (out 
of more than 350 submissions) were presented in a rare effort to de-stigmatize 
taboos associated with cancer. The Festival featured numerous PSAs and 
documentaries in competition to address institutional work, personal stories 
(with some emphasis on children) and progress in fighting the disease. The 
biggest challenge of attracting audiences was proven successful and the win-
ner of the competition, Chrigu, by Jan Gassman, was then screened in cin-
emas, on RTS and Canal+.
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United Arab Emirates

MANAGING DIRECTOR (2007) 
ABU DHABI INTERNATIONAL FILM FESTIVAL

DIRECTOR (2004 - 2006)
COL COA (CITY OF LIGHTS, CITY OF ANGELS)

Los Angeles, California

Durgnat served as Managing Director for the 
1st Abu Dhabi Film Festival, a $6 million/seven-
day festival. Durgnat was supervising the event, 
which included putting together a team of 50 
people coming from Switzerland and the USA 
(not including the 100+ volunteers). She was in 
charge of the identification of HR needs, the re-
search of additional sponsors, the selection of 
films for galas, and operational, administrative 
and logistical management. She also organised 
events and parties for professionals and the 
general public. The event had to be produced 
in three months, while navigating many cultural 
differences as well as Ramadan. Certainly one 
of her wildest rides, professionally. 

In 2004, 05 and 06, Claudia Durgnat headed the largest French film fes-
tival outside of France, COL•COA, taking place at the Directors Guild 
Theatre in Los Angeles. The festival is under the patronage of the Franco 
American Cultural Fund, a unique collaboration of the three most power-
ful film organizations in the USA, the Directors Guild of America (DGA), 
the Motion Pictures Association (MPAA), the Writers Guild (WGA) and, 
in France, L’Association des Réalisateurs et Producteurs and the Société 
des Auteurs, Compositeurs de l’Edition Musicale (SACEM), 
 With Durgnat on board, the $400,000 budget festival tripled its au-
dience and tickets sales within three years. To give the event the Holly-
wood flair it deserved, she invited major filmmakers and celebrities such 
as Sharon Stone, Michael Mann, Costa Gavras, Michel Boujenah, Francis 
Veber, and attracted exclusive sponsors such as Air France, Valrhona, 
TV5 Monde, The Standard Hotel, Mumm Champagne and the Club Cu-
linaire of Los Angeles. 
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After moving to Los Angeles, Durgnat took a chance in launching a multimedia, multi-cultural event of her own 
creation under the label “The Festival of the Five Senses®,” a dynamic concept involving all forms of art related 
to the five senses, expressing a global vision and message for humanity. She found the support of partners such 
as The Ritz-Carlton, Nestlé, Benetton as well as foreign consulates. This original model provided a stage for many 
artists and expressive ideas, translated into art shows, concerts, film festivals, exhibits, themed parties, educational 
conferences at universities, workshops, and food & wine tastings. The Five Senses was included in a year-long 
special academic project (“The Self and its Sources” 1996-97) at the CSULB’s campus (California State University 
Long Beach). It brought together the faculty and students of various departments to create “Five Senses” projects 
presented and interacting with over 10,000 people. 

THE WORLD OF FLAVORS
In 1997, The Festival of the Five Senses introduced its 
audience to a « World of Flavors » at the Ritz-Carlton in 
Laguna Niguel, California. After experiencing « Sounds » 
and « Please Do Touch » in Los Angeles in 1996, The Fes-
tival celebrated the senses of Smell and Taste with more 
than 800 people over the course of the day.

Inspired by the magical influences of fragrances and fla-
vors, great chefs, amazing aroma specialists, visual artists 
and musicians participated in myriads of demonstrations 
and performances. Children were also free to play and 
discover a world of fantasy with their noses and their 
mouths.

The goal of the Festival was to suggest that we perceive 
our world and ourselves through our senses, yet it is 
through experience that we can feel the transcendent 
beauty which surrounds us. For we are much more than 
what we hear, touch, see, eat and smell. The Festival’s  
«World of Flavors » invited all to enjoy a cornucopia of 
the foods and aromas which grace our universe and en-
rich our lives.

This is what the Festival of the Five Senses was all about, 
for everybody, for all ages and for all cultures.

FOUNDER & PRODUCER (1995 - 2000)
THE FESTIVAL OF THE FIVE SENSES

Southern California

The McCormick Curry Carpet by Pierre Picot
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COLCOA / City of Lights, City of Angels
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